M O R R I S O N LAU N CH ES

REDESIGNED WEBSITE
As you browse our website, you will still
see the familiar features that were a staple
of our old website including biographies of
our staff, a representative list of clients, and
descriptions of our services. The latter are
now presented in three main service lines:
Business & Accounting Advisory, People
Solutions, and Grants. Our offerings are
the same, but we’ve updated our business
structure to reflect these three lines. For
example, executive recruiting and human
resource consulting are now under People
Solutions; they’ve always been served by
that team, we’re just making it “official.”
Grants now includes detail on the grant
strategy and grant administration services
that we’ve expanded to offer to our clients.
Along with the new features and updates, we
are proud to continue to host an integrated
blog on our website, which will provide our
regular readers an easy way to stay up to
date with the latest grant announcements,
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