
when morrison & company debuted our new website earlier this year, we 

unveiled our integrated blog, which features news from our clients, updates 

on morrison & company staff, news articles that we find relevant, and our 

own thoughts on issues impacting our clients and colleagues. 

the blog is the most popular link on our website and we are diligent about 

posting new articles every week.  All of the members on our team contribute 

to content and offer differing and insightful commentary. 

if you are not a subscriber to our blog, or haven’t checked in a while, here 

are a few excerpts from the blogs you have missed: 

•	seeking Irrelevance, Brent Morrison: “A person’s 

career goals naturally change over time.   when you 

graduate from college you want a job that will give you 

the experience and foundation on which you can build a 

career.  later you seek opportunity to grow and take on 

more responsibility, whether with your current company 

or elsewhere.  still later you might want a key executive role, maybe a ‘c 

suite’ position or even as ceo.  or maybe you want to take your skills 

and experience, lay them down on yourself, and start your own business.  

i’ve been through all this and am now working toward a new goal, one i 

wouldn’t have guessed back in college:  now i want to become irrelevant.”

•	Value of Different Perspectives, stacy Kennedy: 

“when a client engages us to write a competitive federal 

or state grant for them, there is a grant writer (or project 

manager) who … writes the grant proposal.  in addition, 

as a team, we act as a resource for one another.  … 

then comes the refining process – another experienced grant writer will 

review the entire grant without all of the communication and background 

from the client.  why would we do this?  it’s all about PersPectiVe. … 

having your work ‘refined’ to death isn’t the most fun process, however, 

there is zero doubt that this part of the process is what helps to create 

a high success rate in grant writing …our current grant success rate is 

around 83%, when most programs have a 20% success rate.” 

•	Communicating Your Competence Through email, 

Toni scott: “i didn’t consider this until an email a local 

professional sent to a city official was used as supporting 

documentation in a city council agenda.  there were curt 

sentences, a smiley face, and a personal note: ‘i thought 

your hair looked great today.’  there were no glaring 

spelling or grammatical errors, but despite the professional nature of 

the email, the casual tone was all i could focus on, and immediately the 

sender lost credibility.  it gave me pause to think what my impression of 

myself would be if i scanned through emails i had sent.  in an effort to be 

personable, i would probably lose the perception of professionalism.”

•	What Does Collaboration Mean?, Geoff 

Chinnock: “i was recently discussing this with a colleague 

and frequent collaborator outside of morrison & company.  

He shared a perspective i really like.  ‘organizations 

fighting over turf will always be with us, but increasingly 

people want to see results, not stalemates and uncertainty.  

Being able to assemble working collaborations will be an asset that will blow 

through many problems, politics, and personalities.’  Point well taken.”

•	sources of Capital, Tim Peters: “it’s no secret 

that one of the keys to successfully running a business is 

to line up sources of working capital.  working capital 

could be necessary for a variety of reasons, whether it’s 

to purchase equipment needed to start a new business 

or a new line within your business, purchase inventory 

needed to handle growing demand for your product, or even to buy out a 

competitor.  sources of capital come in many different shapes and sizes, 

and which one may be right for you will depend on your situation and 

your needs.”

Be sure to stop by our blog more frequently and make sure to subscribe to it 

if you want the most current news from us.  subscribing is as easy as visiting 

our blog homepage (www.morrisonco.net/blog) and entering your email 

address into our “subscribe” function in the right-hand column. 

Welcome New Clients! 
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