
chains like Sportsman’s Warehouse and Scheels, other outdoors and 

sporting goods retailers across the country, and their own online store.  

Additionally, Morrison & Company principal Geoff Chinnock recently 

sat as a member of the North Valley Community Foundation/3CORE 

Business Vitality Seed Fund review team, helping award funding to 

Social High Rise, a company that helps businesses manage their 

social media presence.  

As collaborators and contractors, we are proud to be a part of the work 

that 3CORE is doing to serve California’s small businesses and look 

forward to working with their innovative team and clients in the future.
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Tim Peters, CPA, joined Morrison & Company as a 

consultant in September 2011; he assists clients with 

planning, interim accounting and finance assistance, 

and grants.  Tim grew up in Willits, CA, and is a 

graduate of California State University, Chico, where 

he earned a degree in accounting. Tim and his wife 

Jaime live in Chico, California.

Favorite summertime activity:  Camping.

Currently reading:  Wild at Heart by John Eldredge.

Dream road trip destination:  I would love to 

rent an RV and drive up to Alaska in the summer.

Preferred superhero power (if he could 

choose one):  Teleportation because it would make 

traveling a lot easier and cheaper!

Favorite part of working at Morrison & 

Company:  The diversity of the services we provide 

allows me to serve clients in so many different ways 

and learn a lot in the process.

Getting To Know Tim Peters

For more than a century, 

Challenge Dairy has provided its 

customers with the highest quality 

butter and dairy products, rising 

from a small company that had 

to rent a horse for its deliveries to 

the most popular butter brand in 

the Western United States. 

As a cooperative, Challenge Dairy markets and distributes dairy 

products for its 425 California dairy producers. Established in 1911, 

Challenge began with just four employees and 132 pounds of butter. 

Over the past 100 years, Challenge has become one of the leaders in 

the nation’s dairy industry and is credited for developing the first lab 

sampling of butter and the first corrugated paper packing for shipping 

cubes, introducing the first half gallon carton of milk, and being the first 

butter manufacturer to develop a metal churn. 

Today, Challenge Dairy Products’ cubed, whipped, and spreadable 

butter can be found on grocery stores shelves in 32 Western states, 

including California, Oregon, Washington, Arizona, Colorado, Illinois 

and Texas.

Challenge Dairy Products was a 2012 Value-Added Producer Grant 

recipient (see VAPG story on opposite page) and will be leveraging 

USDA funding to support the launch of a new Light Spreadable Butter 

that features extra virgin olive oil as a key ingredient. The new product 

will join Challenge’s traditional Spreadable Butter and Tuscan Style 

Spreadable Butter. 

Morrison & Company was honored to prepare an independent feasibility 

study and business plan for the light spreadable butter project, including 

assessments of the business organization, production feasibility, 

competition and markets, marketing and distribution, project personnel, 

the project work plan and budget, capital needs, risk analysis, and  

multi-year financial projections.  The feasibility study and business plan 

were used in support of the 2012 VAPG proposal, which we wrote  

for Challenge.  

We are looking forward to bringing Challenge’s Light Spreadable Butter 

into our office kitchen very soon! 

Meeting the Challenge with Light 
Spreadable Butter 


